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Documentary and film are branches of cinematographic arts originated in the 
end of 19 century and called “western play” when being introduced into China. After 
more than one hundred years of development, documentaries in China confront both 
historical and present problems, which arouse more and more experts and managers’ 
attention on promoting the marketing activities of documentaries since 1996. Most 
of the articles focus on the way to maketization, especially in the field of television. 
However, it seems reasonable to kick off the hot topic of documentaries’ 
marketization, the paper is attempting to offer a historical perspective by exploring 
the developing history of Chinese documentaries.  
It is the next year that Chinese people could watch the motion picture in 
Shanghai when Louis Lumiere in 1895, theatrically released the first motion picture 
in the world. Afterwards, documentaries in China experienced a comparatively free 
period of developing during the early three decades. However, the following 
international war and domestic disorder had impacted the natural development of 
Chinese documentaries when it hadn’t formed its characteristic in the art. In other 
words, political propaganda took the upper hand of documentaries, which lasted a 
long period of probably fifty years. Since the Reform and Open-up Policy has turned 
a new page in the modern Chinese society, the documentaries are freed again to 
handle marketing challenges.  
However, when we draw a great deal of attention on the pressing issue of 
documentaries’ marketization by discussing marketing mechanism construction and 
marketing operation, it is more important to clear up what goal it is with all the work. 
Thus, the paper is trying to find the answer by exploring the long developing history 
of Chinese documentaries. In a word, there are three points to highlight the effort 
which will be done in the following text. Fist of all, it is significant to build up the 















western patterns; secondly, marketization had appeared in the early of 1896 to 1930s, 
and now it is supposed to be glad and gallant to face up the challenge; thirdly, it is 
still a long way to develop documentaries into an independent art, especially 
confronting the intense competition nationally and internationally. Whatever, it is 
only based on the right direction that the methods will be more effective and the road 
will be shortened. 
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第一章  绪  论 
 1
第一章  绪  论 
1.1 提出问题 
从 1895 年卢米埃尔的实验纪录短片至今，纪录片的发展经过了百余年的历
史。如今，美国的 Discovery、国家地理、英国的 BBC、日本的 NHK 等国外多个
全球性的纪录片频道，通过高效的市场运作，不仅扩展了纪录片自身的艺术边界，
更让全世界观众有机会了解一种不同的艺术门类。这是一件可喜的事情。我国纪
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